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[Figure 2-30] Willingness to Recommend Korean Cultural Content

[BASE: Experienced respondents by Korean cultural content, n=( ), unit: %, points]
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[Figure 2-30] Willingness to Recommend Korean Cultural Content

[BASE: Experienced respondents by Korean cultural content, n=( ), unit: %, points]
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GLOBALIZATION OF KOREAN CULTURE THROUGH MEDIA STRATEGY

DR. JULINA TAJUL ARIFFIN
UNIVERSITY TECHNOLOGY MARA (UiTM)
MALAYSIA

I. Opening

Personal Anecdote or Story

Share a personal experience or story that highlights the global influence of Korean culture.

This was the moment when [ first encountered Korean media or witnessed its impact.

Il. Introduction

Korean entities’ fans must have been very familiar with the terms “Korean Wave”, “Hanryu” or
“Hallyu”. Being the ‘victims’ of this wave, they know more than anybody else that this reflects
the growing popularity of various aspects of Korean entertainment and culture throughout Asia,
in fact, to other parts of the world as well. Besides creating a flourishing in the Asian show biz,
this trend or wave is likened to a cultural tsunami that has overtaken the entertainment industry
throughout East Asia. Specifically, “Hanryu” involves a craze for literally everything that relates
to Korea, particularly movies, dramas, music, food, online games, fashion, hairstyles and cosmet-

ics.

“Hanryu” and other cultural trends from Asia have gained popularity in the region since they
represent something that is closer to home without racial or ethnic stigmatizing of their race and
ethnic groups which is often found in cultural products from the West. By nature, human being
tends to get attracted to similarity and familiarity. Psychologically, human beings are often
touched by any entities that create warmth, understanding and love, as well as when these are

closely related to their life experience and journey.

The yearning to belong and to become a part of the mainstream drives the popularity of
“Hanryu” in Asia. Though there may be different forms of suffering and exploitation in “Hanryu”

dramas and movies, they are different from what we see in Hollywood movies, which tend to



parallel discrimination based on race and ethnicity present in the US. The globalization of Korea
through the acceptance of its culture in Asia was achieved rapidly. Its popularity spread to
various European countries and also, worldwide. In particular, interest in Korean television
dramas, music and movies escalated rapidly through Southeast and North Asia, specifically in

China, Vietnam, Japan, Taiwan, Mongolia, Thailand as well as Malaysia.

The favoured media genre in Korea is the TV drama series which differs greatly from the United
States and Western TV dramas in terms of directing styles, formats, and narratives. Since wider
Asian audiences, including the Japanese audience, have become captivated by these Korean TV
series, the Asian visual cultural or visual imaginary effect is no longer conquered by American TV
entertainment and films. Similarly, Korean music and dramas are fast gaining popularity in
Malaysia as Malaysian broadcasting stations have started to introduce and include Korean music
and dramas into their programmes. In hindsight, the interest in Korean drama TV series began as
early as 2002 when the highly praised romantic serial drama "Winter Sonata" was aired. Several
other dramas also became local Malaysian favourites, specifically "Deajanggum, Boys Over Flow-

ers", "Full House" and "City Hunter".

Ill. Korean Dramas: The Penetration

This phenomenon also raises the issue of the impact of Korean drama penetration into the
Malaysian market, thus also their influence on the minds of Malaysians. Most Malaysians viewed
television, especially foreign dramas, solely for entertainment. Essentially, they obtained new
ideas from these Western productions and were not easily accepting of any new ideas that
contradicted their core values, especially so if they touched their religious beliefs. They were
more accepting of new ideas only if they brought betterment to their lives. Indeed, many recog-
nized the generally higher standards of living shown in Western dramas but this did not influence

them to want to move countries or adopt Western lifestyles.

Although Korean television drama has been popular in Asia, it was not something that was
initially planned by the Korean government. Historically, the South Korean government has
invested in the development of popular culture, but the Korean Wave was an unplanned
phenomenon and the government had no intention to maintain it. In the early stage, the Korean
Wave was mainly accepted in Asia but later extended outside Asia. It all started with some

Korean TV dramas, namely “What's Love All About? (1997)”, “Winter Sonata (2002)”, and “Dae



Jang Geum (2003)”. Obviously, among the reasons the South Korean government got involved
and invested in the entertainment and creative industry was to concentrate on profits, instead

of demanding to offer an improved form of its merchandise.

For many serious explanations, the Wave confronted an unexpected fade.

However, recognizing the potential of television drama in the Asian region, the Korean govern-
ment began to take progressive steps. From then on, the South Korean government has realised
the significance of preserving and pledging the Korean Wave all over Asia, as well as the impor-
tance of scattering its popularity to the new frontier and places where it is nonetheless
unknown. As a result, the reinitiating of the Wave is no longer dedicated simply to economic
remunerations but is echoed in their lasting policy, in the belief that it would play a dynamic part

in improving South Korea’s national brand.

However, there is no clear statement on how the Korean government will plan or execute it in
order to maintain and gain popularity in the future. Previous studies have also not indicated the
media strategies that have been used by Koreans to maintain their newly established name on

the international front.

The popularity of Korean dramas in East and Southeast Asia with their own culture and approach
has clearly shown the need for other countries, especially Malaysia to study and better under-
stand how the Koreans managed to penetrate international markets and at the same time be
able to maintain their culture. It also seems to suggest that the Korean media must play an
important role to make it a success. Looking at the above arguments, the most significant gap is
the lack of local and global studies on Korean drama. The advancements made in the Korean
drama industry and its international popularity can serve as inspiration and provide valuable

guidelines for the Malaysian drama industry so that it may also emulate Korea’s glorious success.

IV. Media Strategy in K-Culture

Yeon (2008) outlined several developments that made it opportune for Korean popular culture
to penetrate various Asian markets. Amongst others, he cited the inclusion of sentiments related
to Confucianism into music videos and soap operas, technological advancements superior visual
images, dynamic movements of Korean producers as well as the display of South Korea in televi-

sion dramas. All these, coupled with the sudden economic drop of Asian companies meant that



the Asian markets were ready for newer Asian products, including Korean ones.

Combining different media types helped to launch the Korean Wave as a successful industry. As
was observed by Ryoo (2009), the arrival of cable television and satellites created a powerful
technological platform which could accommodate multi-channel broadcasting. When South
Korean music, television drama and cinema began flourishing in the Asian market, it was com-
bined with the technological advancements mentioned to create the cultural phenomenon
which entails in-depth analyses on the international environment and the demands of media

content (Ryoo, 2009).

Prior research by Ju (2010) that the Asian media industry highlighted discovering the presence of
global-local immersion related to international market share of media hence intra-Asian media
flow will not be regarded as important as the academic or industrial analysis. The presence of
irregular intra-Asian media flow influences not only the local-on-local trade but also its cultural
reproduction within the regional industry of media (Ilwabuchi, 2005; Ju, 2010). The mixing of
Korean media with other regional styles, systems and services complicates the culture in East

Asia towards a shared media market (Ju, 2010).

Ju (2010) inin her interview surveys, discovered the need for Korean programs to have appropri-
ate local content for them to be successfully marketed in Asian countries. They had to address
the specific social or psychological sensitivities of Eastern audiences. She asserted, ‘Firstly, for
the promotional purpose of historical Korean dramas, in-depth reviews with regards to its histor-
ical facts, usefulness and importance towards the local history need to be thoroughly conducted.
Secondly, it also enhances more reviews on post-programming with regard to dramas that are
exported which contain numerous stages of repacking in order to suit the standard of local

media’

Korean government

Korean production companies proved that they did not single-handedly work on their own.
Although the private sector was responsible for the launch of the Korean Wave, the government
also played a key role in its growth. "A systematic political infrastructure set by the government
and institutional strategies developed by the industry have combined to produce the precondi-

tions for the rise of the Korean Wave." - Kim (2007).



The government has supported the Korean media industry, and during his reign President Kim
Dae-jung, the President of Culture (1998-2003), introduced legislation to aggressively promote
the cultural industries. The Kim-Dae-Jung’s assisted in the development of digitalization and
international growth of Korean products of culture with specific highlights on its dramas, films,
music and online games. President Kim Dae-jung was also instrumental in placing the nation at
the forefront, promoting and selling Korean cultural products. He introduced the Basic Law for
the Cultural Industry Promotion in 1999, allocating $148.5 million to this project. With an
increased budget of 0.55 per cent for the cultural sector in 2002, (from 484.8 billion Won to
1,281.5 billion Won), it enabled Korean cultural products to be exposed in larger markets, thus
attracting foreign buyers. As a result of the financial and policy support from the government for
example, the Busan International Film Festival has evolved into one of the biggest international

film festivals and the most significant marketplace for Korean and other Asian films.

Such policies were continued during the Lee Myung-bak’s administration (2008—2013).

"Lee government also continued to emphasise the convergence of key strategic industries for
their mutual development and created favourable business environment for growth through
vertical integration." - Keri (2009). After the global financial crisis hit Asia in 2008, the govern-
ment focused on the activity of exporting in order to create an international trade surplus which

may allow the global expansion of these sectors.

It was in the 1980s, that the South Korean government began to recognise the need to develop
and promote popular culture. Prior to this, the Koreans perceived Western culture to be superior
to theirs; but after going through various changes in cultural policy, from restriction to promo-

tion, Korean pop culture developed for the better and began to satisfy local people’s tastes.

Change in the government’s attitude and recognition of the importance of promoting pop
culture led to improved quality in the entertainment industry’s output (Sung, 2010). The ripple
effect of developments made in the industries of culture including films and dramas, games,
animations and music cannot be underestimated. Due to the media industry’s reliance on the
latest developments in electronics and ICT, developments within the media and cultural indus-
tries began to stimulate and promote inventions and innovations of new products in the devel-
opment of Korea’s electronics and ICT-based industries. The sectors that showcase the efforts to
gain potential growth, especially films, television dramas, games and music were given full

support in terms of financial and governmental assistance so that they could engage in business



activities and also via quasi-governmental organisations with collaborated with the non-govern-
mental organizations. There was also much collaboration made with various bodies especially
the ICT and digital media organizations, such as providing financial and institutional assistance so
that firms can experience the current electronical devices used in the media including Korean
manufactured televisions, computers and mobile phones. The Kim Dae-jung government also
launched the Media Contents Centre as part of its efforts to "create an internationally competi-
tive and innovative technological infrastructure". Similarly, the government made it compulsory
for the minimum hourly broadcasting of programmes that are digitally developed in order to

assist the growth of digital production of television products.

Other important developments include the government’s shift from stringent censorship and
political control authority to actively promoting these cultural sectors as vital elements for
Korean economic development. Political changes resulting from a new democratic government
in 1993, and social changes brought on by the emerging middle-class group which demanded
cultural products which are more quality and fresh, translated into significant changes in govern-
ment policies for the cultural industries. There was also a spillover effect as government support
was consequently given in terms of the invention of new products related to the ICT and latest

electronical industries.

Essentially, the government’s involvement at numerous phases of development in the industries
of culture ensured industry infrastructure could support the skills and knowledge development
of the workforce whilst providing support to firms expanding into international cultural markets.
The South Korean government regards the Korean Wave as a soft tool that has the power of
enhancing the nation’s international profile. Without much strategic hard power resources (i.e.
military or economic capacity), it was vital for South Korea to develop soft power tools to achieve

specific political or economic goals.

V. Korean Drama in Foreign Countries
China
As in other Asian countries, Korean TV dramas launched the Korean Wave in China in the
mid-1990s. However, this also followed a reaction to the successful Asian Games held in Beijing
in 1995. Following the games, the Chinese people began to turn towards Asia for cultural inspira-
tion after years of Western-led entertainment. Basically, the first Korean drama in China was

“Jildi” (Jealousy) was imported in 1993 and was screened on CCTV- the official state TV. This was



followed by the Korean drama “What is Love” which was screened on CCTV8 in the year of 1997.
Since then, Korean dramas have grown in popularity among Chinese people and gained an audi-

ence rating of 4.2%.

Scholars have offered several explanations as to why Korean dramas are so well-received in Asian
countries. One argument focuses on the historical and political changes in Asian countries. Tradi-
tional dramas in China either have historical themes or are simplified versions of American soap
operas. The "trendy" dramas from Japan and Korea, however, have new formats and deal with
new topics. China’s recent open policy towards the import of foreign culture has paved the way
for Korean TV shows to enter the Chinese market. Once they arrived, they were well received by
Chinese audiences as the cultural proximity between China and Korea allowed Chinese audienc-
es to appreciate the freshness of Korean programming. Just like mainland China’s soap operas,
the phenomenon of the Korean Wave is directly a transnational sociocultural situation in Asian
countries even though the early stage of it showed relatively passive consumption among other

countries.

However, due to the serious and continuous stage, the Korean Wave has caused people around
these countries to start collecting items related to Korean culture, learning its language, trying
out the food and finally visiting Korea. Based on a survey of Chinese’s habit of watching Korean
TV programs, it was found that audiences prefer to collect cultural products of Korea as they
would regard that as having some connection with the country. Hence, it was concluded that
individuals’ perception of Korea, Koreans and its culture would determine the consumption of its

cultural products.

Actual exposure to the foreign country and people did not significantly affect enjoyment of that
country’s cultural products. It is interesting that the desire to prefer the culture of other coun-
tries and their people was more crucial to consider as compared to see how different that
culture was thought to be. Therefore, in order to consume products like foreign television
programs, people need to "like" the originating country or people rather than believe that coun-

try to be similar to their own.

Historically, in the late 1970s, China’s reformed policy by Deng Xiapoing has been able to trans-

form the country economically, politically and culturally. As a result, mass media has become the



centre of these transformations. However, like many other countries, China still heavily regulates
the broadcasting sector by only allowing 20% of foreign programs into the country and prohibit-

ing direct foreign investment.

Fast forward to a few decades later, the new China’s open media policy has allowed more foreign
productions from over 23 countries including Taiwan, Japan, the U.S., and the U.K. to enter the
market. In this case, the involvement of Korean drama is no exception. The influx of Korean
dramas in China was initially triggered by the popular Korean drama ‘Sarang-i mwogillae’ (What
on Earth Is Love?) in 1994. By this time, Korea has progressively been able to be among the major

exporting countries together with the U.S. and Japan (Sora, 2004).

Besides the factor of open media policy, 359 Korean shows were broadcast between 2003 and
2004 in China, with Korean dramas proving to be among the favourite TV programmes. This
number accounted for a quarter of all foreign productions broadcasted in the country (China
Daily, 2005). There were at least 24 Korean TV dramas were aired on China television in Septem-
ber 2000 alone which has shown continuous demand since then. This happens as a result of
excellent financial and policy intervention from the government of South Korea, as well as the
fast-developing base of Chinese fans. The success of Korean TV dramas in the Chinese market
facilitated the entry of Korean television dramas into the Chinese and Taiwanese media market,

and have successfully gained attention from local viewers.

The Chinese market also played a substantial part in the Korean TV dramas’ growth to many
other audiences within the culture block of Southeast Asia such as Malaysia and Singapore. As
Korea’s leading trading partner, China and Korea’s bilateral trade is forecasted to achieve $100
billion towards the end of the year when South Korea’s top companies are starting to become
significant entities in the Chinese market as well as resulting in the escalating popularity of
Korean soap operas viewers in China. The young Chinese viewers preferred the Korean media as
it represents interesting storylines including values from Confucianism as well as the lives of
modern Asians and intriguing audio-visual images used. Due to that, in the same year of 2002,
there were 67 Korean dramas appeared on Chinese screens. Among the most popular and repre-
sentative was “Autumn in My Heart” which was screened on 21 TV channels in China. The actors
Seung-Heon Song, Hye-Kyo Song and Bin Won were fast accumulated a huge following in

Chinese fans.



Another famous drama “Dae Jang Geum” was exclusively imported and shown on Hunan TV in
2005, and was the top-ranked program in terms of program rating. It was noted that China
regards the Korean TV dramas are a crucial aspect in determining strong bilateral and trade
relationship with Korea. In addition, the Korean dramas in China represent mutual emotional
values as well as strengthening a great Confucius sensibility in a holistic manner. Such modest
storylines that are shown in Korean dramas have become one of the main reasons for them to
be aired in China with only minor censorship. Besides that, both China and Korea possess a
resemblance in terms of beauty standards which in return generates more interest among view-
ers in China. It was discovered that there are various types of narrative appeals identified by the
Chinese audience when they watch dramas from America and Korea. It was found that prefer-
ence towards Korean dramas is higher as they are seen to have a slower pace, lengthy storylines
with simpler and more relaxed plots as well as homogenous in drama type as compared to the

American dramas which are more intense, diverse, complicated, and fast-paced.

In addition, it was also discovered that dramas from these two countries contain distinct and
uneven bipolar narrative appeal where the Korean dramas are more mature yet homogenous in
style as compared to the American’s which are diverse and dynamic. Another finding from the
study also highlighted that the celebrities of Korean drama and films are regarded as Hollywood
stars among young Chinese viewers who serve as exemplary in their fashion and Western-style
look. With the coming of these more desirable Korean TV idols, the Chinese population have
imitated them and turned away from the Hollywood appearance. In conclusion, it was described
that with the emergence of the Korean Wave there is a mature culture of pop and conclusion,
especially in China, the first version of the Korean Wave, positive or negative, functioned to fill in

the culturally empty space left by enormous changes that swept through China in 1990.

Taiwan

The greatness of the Korean wave has gladdened the hearts of Taiwan audiences. Since early
2000, many Taiwanese have begun to prefer a TV show that is regarded as fresh, stylish and able
to convey the sentiment and Asia. More and more Taiwan viewers are aware of choosing to
watch Korean movies, Korean popular music listening, watching Korean soap operas, and also

travel to Korea to visit places they have seen on their favourite media.

In Taiwan, Korea had not seemed notable or attractive and people in Taiwan had long favoured
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Japanese pop culture. Previously, Taiwan was involved in the cultural flow among major
Chinese-speaking areas, including Hong Kong, the People’s Republic of China (PRC) and Singa-
pore. Taiwan has played a leading role in East Asia. Unlike Japan and Hong Kong, Taiwan already
has exchanged pop culture Asia for centuries in Asia. Taiwan essentially have a negative impres-
sion of South Korea, especially after 1992, when South Korea broke off diplomatic relations with

Taiwan and establish a new relationship with mainland China.

The memory of this seeming betrayal began to change after the Korean Wave started to boom.
Hallyu in Taiwan", based on ethnographic research, found that the image of South Korea among
the Taiwanese changed dramatically after Korean wave struck. The Korean entertainment
program has attracted the attention of Taiwan ahead of TV drama. Beginning in 1999, the
Taiwanese were attracted to Korean popular culture due to the popularity of Korean duo dance
group CLON. The duo’s performances managed to present South Korean popular music as inter-
esting and enjoyable. It was easy to dance too and provided "~ easy listening’ - which was
attractive enough to the Taiwanese, even if they did not understand the lyrics.Initially, channel

GTV (which was founded in 2000) in Taiwan is the first to deliver the Korean TV drama.

However, with the sudden popularity of the program Korea, other Taiwan TV stations such as
FTV, CTV, TV Power, and E-Phil have also started airing Korean dramas. Beginning from 1999 to
2004, Taiwan emerged as one of the top consumers of Korean TV dramas by consuming a larger
number of Korean media than China. In fact, unlike other neighbouring countries (such as Japan
and China) which decreased demand for the production of the Korean wave, Taiwan on the other

hand has demonstrated high demand in the Korean wave.

Resurrection in Taiwan not only affects popular music and television dramas but spreads to food,
fashion, internet games and also Korean.Asian production companies preferred Korean media
products in the initial stage of the Korean Wave due to their affordable culture including music,
TV dramas and movies. Korean wave owes its establishment to the liberal media which was very
powerful all over Asia in the 1990s. Due to the Asian economic crisis, Asians chose to purchase
media products from Korea as they were way cheaper compared to products from Japan and
Hong Kong. In fact, based to the Straits Times article (2003) suggests that the Korean TV dramas
in the year 2000 were four times and ten times cheaper than dramas from their Japanese and
Hong Kong counterparts, respectively. Therefore, not surprising that the Taiwanese entertain-

ment industry also began importing other elements of Korean popular culture, and these



imports became the basis of the Korean wave phenomenon in Taiwan.

Apart from the lower prices, there is another force that attracts Taiwanese viewers to continue
to be interested in Korean drama elements is the “East Asian Sentiment” of the Taiwanese. The
mutual sense of East Asian identity shared between Korea and Taiwan has become one of the
reasons for Taiwanese viewers to prefer Korean TV dramas and pop music videos. The values and
sentiments depicted in Korean soap operas are more acceptable than those in Western produc-
tions as the former are also derived from Confucianism. They reflect the actual lives of Asians
including filial values as well as respect for the elderly. In essence, the Taiwanese are able to

empathise with the Koreans as a result of their shared core cultural values.

Besides, the success of Korean dramas in Taiwan has opened up new opportunities. The prefer-
ence for Korean pop culture among Taiwanese viewers is way beyond the attractions possessed
by Korean cultural products. In other words, the Taiwanese do not only adore the success of the
Korean entertainment industry but they also want to emulate it. As a result, Taiwanese are moti-
vated to discover their own cultural products as well as devise plans on how they are able to

position and market the products globally.

In 2004, Taiwan emerged as the top consumer of Korean dramas and they accounted for the
second largest group of tourists to South Korea hence Korean dramas became smash hits in
Taiwan despite being replete with Korean culture and history.Korean pop culture has increased
the number of Taiwanese tourists to Korea and has motivated them to learn about various
aspects of Korea including history, economics, language and culture. According to the Korea
Foundation for Asian Culture Exchange (KOFACE) website, many Taiwanese are interested in

learning the Korean language and their numbers are also rising.

According to the cultural language centre at Wen Hua University (Cultural University) in Taiwan,
1,200 a year are learning Korean compared to 800 learning Japanese. Additionally, Korean
fashion, food and electronic goods have also become popular in the country and Yeon stated
that some Taiwanese even travel to Korea to get surgery done there. The Asian media argued
that the Korean wave is not bilateral, in terms of cultural exchange but rather, its one-way influx
of Korean pop culture emphasizes the imbalance of cultural industry in the Asian region. "The
Taiwanese government is considering a ban on the broadcast of foreign dramas prime time, a

measure that seems to be directed against popular Korean dramas" - (Kim 2006, p. 2). Similarly,
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the Chinese media started to initiate a mutual and trustful tie with Korea and other Asian coun-
tries for them to gain the Korean Wave. As the pop culture from Korea became a smash hit in
Taiwan, the number of Taiwanese visitors to South Korea has gradually increased as they are also
motivated to learn about the history, economy, language as well as culture of the Koreans. At the
same time, Korean fashions, food, and electronic goods become famous and Taiwanese also
prefer going to Korea to undergo surgeries. Taiwanese people regard South Korea as a nation
that has excellently established a place in the international and East Asian community and they
believe that Korean culture managed to penetrate their market due to Korea’s internal unifica-

tion as well as strong resistance to westernization.

Many Taiwanese also regard South Korea as an advanced, modernised country that has
positioned itself honourably in the global community.

"Taiwanese must admit they are slow to implement reforms and craft new

social policies. The South Koreans are much more brave and determined

about seeking innovation, and accepting challenges”. — Sung (2010).
Yet, Taiwan’s television industry has limited the import of foreign TV programs by setting time
programming limits, given the impact of Korean dramas on local channels. It has banned import-
ed TV programs from being broadcast during primetime slots since 2006, a regulation seen as
limiting the inflow of Korean TV dramas. About 124 or more Taiwanese cable TV stations seek

foreign TV programs to fill airtime today.

Japan
Korea and Japan are close neighbours but at first, they were the two countries that do not have
a close relationship.
"Although Japan and Korea are neighbours in the South Asian
region and share the same Eastern cultures through historical
contact with Chinese culture and Buddhism, several barriers have
divided the two countries". - Guan (2012).
Especially in terms of the entry of foreign products, Japan has been widely regarded as some-

what culture-resistant and a country that foreign industries find difficult to penetrate.

Essentially, Japan and Korea have advanced their cultural exchanges since 1980, especially from
1998 till now. The "Cultural commodity" genre has resulted in both Japanese and Korean televi-

sion dramas being established as leaders of popular culture in East Asia. The genre enabled these



countries to pursue high ratings, promote branded products and appease program sponsors in
both countries, especially by capturing the young middle-class viewers in the region. To this end,
it deliberately promotes young idols and modern, attractive lifestyles for young audiences. Korea
has followed in the footsteps of Japan in developing its growth. Emulating Japan’s success, it was
noted that the Korean government invested in high bandwidth infrastructure, such as "the

fast-track development of high-value digital content also cultivated high levels of techno-litera-

cy".

Korea's path has, however, taken a less international, as the country has opted for products that
are primarily generic within Asia (TV drama, video games, and cinema). It also tried to exploit the
lure of Korean culture as an alternative to Japan in some East Asian markets.

“The entry of Korean media products into the Japanese media

market marked an important turning point for the former’s cultural

output. Although Korea had imposed a ban on cultural exchanges

with Japan for more than 30 years after 1948, the Korean Wave

brought about changes between the two countries. The influx of

Korean media content into Japan was rapid and led to an increase in

the exchange of the cultural products between these two countries.” - Ju (2010).

Historically, Japan had attacked Korea many times and one of the most impactful one was the
large-scale war of 1592—-98 and the recent Japanese colonial rule from 1910 to 1945. It was this
colonial rule that the Chosun Dynasty had to give up their power to Japan, forcing the Koreans
to regret their lost sovereignty. Throughout the colonialization, numerous historical monuments
and relics were demolished or taken to Japan. Besides that, the separation of the Korean penin-
sula happened when the Japanese army invaded Korea during the end of World War 11 (WWII)
was being repatriated. As a consequence, the two countries have been alienated even though
they are geographically close. But history does dictate Korea’s ability to rise again. Despite the
barriers between Japan and Korea, interestingly, Korea has been successful in disarming Japan
with its* soft cultural power'. This is ironic considering Japan’s ” hard military power” that
annexed and colonized the Korean peninsula about 95 years ago. Yet, this cultural colonisation
occurred with the arrival of the Korean wave. The phenomenon of the Korean wave manifested

itself in Japan when the 20-hour, 20-episode “Winter Sonata” was aired.

When Nippon Hoso Kyokai; official English name Japan Broadcasting Corporation (NHK) Japan's
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national network television first broadcasted “Winter Sonata” in 2003 on its satellite channel,
the drama series captured the hearts of Japanese audiences, especially Japanese middle-aged
women.

"Winter Sonata's unprecedented popularity opened the floodgates for

the Korean tsunami to wash ashore in Japan." - Hanaki (2007).

While in the past there existed only a Japanese media flow to the rest of Asia :

“The successful entrance of Korean TV dramas into the Japanese

market in recent years marked a change.” - Han (2000).

The ban on famous cultural assimilation between Korea and Japan ended in 1998 when it
officially announced an open policy for cultural content from Japan. However, even before the
uplifting of the ban, the media industry in Korea has, to some extent, used the culture of pop
Japan as its unofficial means for a number of years.

"The open-door policy toward Japanese cultural inflow was declared

and executed in Korea’s four culture domains during the Kim Dae-Jung

Administration." - Ju (2011).

This emerged as the outcome of meetings between South Korean President Kim and the Japa-
nese Prime Minister which have agreed upon four measures to make Korean culture open to the
Japanese as well as to ensure Japanese cultural products are relevant for audiences in Korea.
Firstly, the importation of Japanese films and printed media products was allowed starting the
year 1998 and this was followed by cultural performances in 1999.

“The animation for theatres, Japanese pop concerts, computer games and

television programs started to be imported to Korea in 2000.” - Ju (2011),

Even after Kim’s presidency, the Roh Mu-Hyun premiership implemented the same policy which
eventually led to the fourth stage where Japanese programs and music were allowed to be aired
on Korea’s cable and satellite television starting in 2004. The successful debut of Korean televi-
sion dramas in Japan was largely due to the phenomenal appeal of “Winter Sonata”. The fever
Korean TV drama series “Winter Sonata” has led to a variety of positive economic and socio-cul-
tural impacts in Japan. This is seen through the increasing flow of Japanese tourists, indicating a
rise of 35.5% and 35.4% in 2005 from 2003 and 2004 respectively. Many Japanese are interested
in visiting, Nami Island in Gangwon province as the Winter Sonata scenes of the leading actor

and actresses are filmed there. Therefore, the Korean Wave is deemed as a bridge that enhances



the reputation of South Korea as a tourist attraction spot.

The New York Times (2004) commented that attributed the booming popularity of Korean TV
series to their capacity to stimulate emotional bonds that many Japanese women feel are dead
and buried under uncertainty and pessimism in the current Japanese society. The smash hits of
“Winter Sonata” were very clear among Japanese audiences. “Winter Sonata” merchandise
included similar fashions of clothing and accessories worn in the series, and consumer demand
far exceeded supply. Printed media including books and magazines displaying movies, fashion

and hairstyles from Korean celebrities turned famous.

Due to the extraordinary acceptance of “Winter Sonata” in Japan, especially among women, Bae
Yong-Joon’s (who acted as the main character, Jun-sang) visit to Tokyo in 2004 has shown
welcoming surprises from his fans. He was given an overwhelming sense of passion over his
appearance in “Winter Sonata” where Japanese women came in droves (about 3500) to the
airport to see him. The boons resulted from the “Winter Sonata” extraordinary acceptance and
extended socio-cultural effects. Japanese audiences that consume the drama had reached 38
per cent of which half of the participants claimed that Korean culture has become something
close to them. 26 per cent of them claimed that their thoughts about Korea had shifted and
another 22 per cent said that they became more interested to know more about Korea. The
boom caused by the romantic drama involved people wanting to understand Korean culture and
learn the Korean language via the drama’s script, buying Korean music and books, watching

Korean movies, and trying out Korean food.

Secondly, as Japanese industrial society paled in comparison and appeared to be selfish and
materialistic, the drama “Winter Sonata” raises the importance of pure love and self-sacrifice.
This made the Japanese viewers feel that something was missing in their lives and they started

living vicariously through melodrama and rediscovering their nostalgic, first love.

Thirdly, despite unconscious discrimination against the people of Korea, after this romantic TV
drama was aired, the atmosphere of discrimination against the two Koreas, Japan and Korea in
Japan decreased. The popularity of Korean pop culture in Japan, initiated by “Winter Sonata”,
was affected by the historical ties between the people of this country hostile before. The feud is
rooted in Japan's occupation of the Korean Peninsula where the Koreans had to face the Japa-

nese’s merciless for more than three decades from 1909 until 1945. In addition, due to the terri-
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torial rights of an island located between Takeshima, Japan and Dokdo Korea, both governments
were in a deadlock situation while the ‘Korean comfort women’ were treated as sexual slaves for
the Japanese army during World War Il. Furthermore, the exploitation extended to around 2
million Koreans, who were transported to work in Japan as hard labourers during the colonial
period. The outcome of this exploitation has brought untold misery as the descendants of the
700,000 labourers, called “Zainichi Koreans” or Koreans residing in Japan, are still living in Japan
but without Japanese citizenship. Such historical events have created animosity between the
Japanese (especially those of the older generation) and the South and North Koreans and “Zain-
ichi Koreans”.Despite these historical, political and emotional barriers, “Winter Sonata” man-

aged to win the hearts of the Japanese viewers.

VI. Audience Engagement

Audience involvement has been seen as an important construct of media uses and effects and as
a characteristic of proactive audiences that purposefully seek and experience the media to fulfil

certain expectations and needs (Riley and Van Doren, 1992; Riley et al., 1998).

Fiske’s (1987) defined audiences are a broad series of groups, who is not of a homogeneous
mass, hence, they make an active choice to view, read and interpret visual media texts and
images including television to produce from meanings that connect with their own social and
cultural values and experiences. (Kim & Wang, 2012; Fiske’s; 1987). It should be noted that a
successful strategy often used is the linking of the storyline with audiences’ histories, social
environments, aesthetics and culture. As Huang (2009) pointed out, the entertainment value is

important for the viewer.

It is understood that Korean dramas also prioritize the sensitivities of Asian audiences so as not

to offend them, and this includes respecting Islamic countries such as Malaysia.

Censorship

As such, the informants believe that the theme that works well with Malaysian audiences is to
abide by stricter censorship with lower sexual and violent content. This is because Muslims
constitute the dominant Malaysian population and their lives are lived according to Islamic

values. The informant believes that to ensure that the audience can enjoy and are comfortable



watching Korean drama, it is essential that these productions respect other religions and audi-
ences’ beliefs. As part of the censorship, age is also a focus on fulfilling the needs of the audi-
ence. Understanding the needs and spirit of one age is an advantage in producing Korean

dramas.

Age

The statement above is also in line with the second participant. He added that the attraction of
Korean dramas may also depend on the audiences' age. For instance, if the audience is over 30
years old, they would most probably be inclined to watch dramas. Meanwhile, audiences
between the ages of 20 to 30 years old as well as teenagers, may be more attracted to watch
variety shows. Hence, they need to identify the types of drama that are best suited for all age

levels and that can be enjoyed by everyone.

As summarized above, based on the audience analysis, it shows that the interest of the audience
is closely related to the culture of the country, the sensitivity of the country as well as the trend
of age needs. Here, it is clear that culture influences the audience even from the point of belief
or age. All four informants (two from KBS and two from SBS) mentioned that culture and under-
standing the needs of the audiences are key elements in the acceptance of Korean drama
production in Malaysia. Korean dramas exude a sense of familiarity and have a way of stirring up

emotions and sentiments that are easily related.

As mentioned above by Cunningham, et al. (1998), “Audiences will first seek the pleasure of
recognition of their own culture in their program choices,” and “Programs will be produced to
satisfy this demand, relative to the wealth of the market” (Oba, 2007). The audience may also
use the lessons taken from the dramas and include them in their lives even though the lessons
or meaning may not be very obvious (Fiske, 1989: 74). Therefore, Malaysian audiences pay great
attention to the aspects that are related to Asian cultures portrayed by Korean dramas that have

not been served by western productions.

VII. Korean Dramas Market

In economic terms, globalization might be explained as the pooling together and inflow as well

as outflow of economic resources that can result in dramatic changes in the fortunes of a coun-

try.

17



18

As Mosco (1996), said that :

“This is also known as the ‘spatial convergence of capital".

According to him, the pooling together of capital happens in enterprises within the nation.

Due to improved communication and technology, the links between the population and the
popular culture will eventually reflect national issues and market conditions. In the past, the
practice has always been to import pop culture from the United States.

Generally, bigger nations will not import media content from smaller nations as the content may
not easily resonate with the audience of the latter. Yet, the Korean Wave is unique as it has
broken the hierarchy in TV program circulation. In this sense, the Korean Wave is comparable to
the earlier Japanese wave, particularly with reference to its widespread expansion in the greater
Asian region. Since the Korean media industry held a rather insignificant place in the global
market prior to the Korean Wave, it suggests that the Wave brought vital changes to the Korean
media industry and broadcasting system. Also, Korean media productions have vastly improved
due to great competition at home. The advancements in Korean technology and the expertise of

its production and media personnel mean that more doors have been opened to them.

As Ju (2010), explained that

“This includes the live transmission of the football World Cup Games

(2002) and other international events.
Additionally, Korea’s advanced Internet access has seen the widespread transmission of Korean
media content to online audiences worldwide, specifically to the younger generation. This

means that larger international audiences are now aware of Korean TV productions.”

Notably, the increase in Korean drama distribution was also connected to the Asian financial
crisis that hit most parts of Asia in 1997, which rendered the nation bankrupt and eventually
placed under the jurisdiction of the International Monetary Fund (IMF). Such developments
impacted the Korean media industry as well as the nation’s economy, thus forcing the media
industry to venture abroad to counter their home losses, in the hope of securing a niche media
market abroad. The Asian economic crisis meant that foreign TV programs had become unaf-
fordable for Asian buyers and thus, the Korean’s intra-regional marketing strategies came at an

opportune time.

The relatively cheaper Korean television programs became increasingly popular, as illustrated by



their forays into the Mandarin channels of Singaporean television in 1999, snapping up a sizeable
portion of the audiences of MediaCorp; which is an established state-owned station. This was
enabled by the showing of a mix of Korean TV drama series and local variety shows. This import
of Korean TV drama series by MediaCorp persisted until half of the available program slots were
obtained. As a result, prime slot TV showed at least one Korean TV drama series every night after

prime time daily news.

Korea evolved into a new centre for the production of popular transnational culture in Asia, as a
result of the wave, growing in a ‘free culture’ environment beyond regulatory restrictions.
Digitalization meant that Asian fans had easy access to social media as illustrated by the services
provided by Tudou.com, China’s video-sharing website which enables fans to watch the most
recent Korean drama without paying any fees (Kim, 2006). Speedy delivery of Korean media
content has facilitated the Korean media exporting companies in marketing television dramas to
other Asian local television stations. The Internet also aids Korean entertainment companies in
promoting K-Pop music (Korean Pop Music) in Southeast Asia as seen from the meteoric rise of
the Korean boy band, Super Junior which topped the Philippines MYX chart in the international

music category.

The Korean wave has impacted the nation’s income and Korean drama has a significant part in
generating revenue. Oxford Economics (2012), reported that “Korean film and television indus-
tries have seen a substantial rise of 84% in real GDP between 2005 until 2011; indicating an
annual increment of 10.7%. It shows that approximately 7,549 billion is being contributed by film
and television industries to the South Korean GDP in 2011.”
Kim & Ryoo (2007) then noted that :

“The highly successful “Winter Sonata” single-handedly contributed

USS 6.24 million or 0.1% to South Korea GDP (2004) from its impact

on the hospitality industry - tourism, hotel, restaurant, wholesale and

retail trade.”

VIII. Korean Cultural Proximity

Ryoo (2007) found that observers basically agree that the most likely explanations for the popu-

larity of South Korean shows, singers, and movies throughout Asia include South Korea's high

income levels, and the close cultural proximity and affinity they share with neighbouring Asian
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countries. Thus, Lee (2011) in his article The Korean Wave: The Seoul of Asia as cited in Yang
(2009), that many scholars and journalists have questioned the reasons behind the emergence
of Korean popular culture as a huge influence throughout Asia, speculating on its potential

impact on the future of the region.

Kim (2004) believed that the influence comes from shared culture, beliefs, practices, and similar
practical social norms based on etiquette, laws, and rituals. He considers proximity, especially
cultural proximity, as being vital in conducting business with international customers. Cultural
proximity has several advantages, such as repeated business, loyalty, and assistance in prob-
lem-solving during times of crisis (Kim, 2004). It is interesting that preference for another coun-
try’s culture and people was more important than how different that culture was thought to be.
This suggests that, in order to consume products like foreign television programs, people need
to “like” the originating country or people, always believe that country to be similar to their own

(Sora, 2004).

Kim (2004) in his analysis of Cultural Proximity and the Type of Korean Television Programs in
Asian Market revealed that in the case of television programming, the audience is familiar with
programs that have a familiar background, story and actors. Kim also insists that according to
The National Academy of Sciences (1999), proximity is divided into three parts. First, organiza-
tion proximity may have several types such as membership in joint project teams or the place-
ment of employees in one another's facilities. Secondly, cultural proximity, which typically
evolves over time, can be achieved through the adoption of general business practices, jargon,
ethical standards, and language. Cultural proximity is especially vital in dealing customers from
various countries and cultures. Thirdly, geographic proximity may include supplier facilities
adjacent to Original Equipment Manufacturer (OEM) operations. Thus, Kim concluded that
preference for Korean programs showed empathy for Asian cultural norms including family
moral values, high morality and love & sacrifice. In other words, Korean programs can satisfy
Asian emotional needs as they are easy to assimilate. Studying cultural proximity between Korea
and its Southeast Asian neighbours, Chung (2006) noted how cultural values are embedded in
Korean cultural products. Besides, environmental factors and the historical relations between
the countries also significantly facilitate the entry and acceptance of foreign cultural products.
Furthermore, once there is an exchange of products, the economic, political, and cultural prox-
imities between the participating countries will further facilitate the products’ entry and accept-

ance.



IX. Theoretical Implications

This study contributes to Korean media literature in several ways. Firstly, the finding that it is
worthy to foster and cultivate culture and Asian values through the media also complements a
substantial body of research supporting the significance of Korean media strategy in shaping
their productions for audiences in foreign markets. It is unique and interesting to note that the
Korean media is able to develop strategies and approaches to get the audience's attention from
foreign countries. The Korean media uses its strong culture, beliefs, and values, and at the same
time does not miss the reality of life such as love, family, sacrifice and loyalty in its drama produc-
tions. This concept distinguishes Korean drama from other Western popular dramas as Korean
drama captivates the audience by bringing the audience to remain realistic by focusing on
human nature. Korea has, in fact, had many hidden factors behind the success of a media strate-
gy including the history of their country (colonisation), hardship to survive, economic pressure
as well as experiencing limited resources. As such, the creative industries are looking for a good
solution hence they do their best to rebuild their lives and their country. Through this concept
we could see the influence of culture, human touch and the reality of life are the elements that

attracted the attention of the audience.

The theory of cultural proximity as explained by Straubhaar (2003), “the tendency to prefer
media products from one’s own culture or the most similar possible culture”. Cultural proximity
defines how transnational media content from an neighbourhood country or a country that is
similar, exercises influence on audiences residing in that particular area (Ju, 2010). This concept
is useful in explaining how foreign and domestic media can attract audiences from an interna-
tional context. It was found that cultural factors such as dressing, nonverbal communication,
humour, religion, music, and narrative styles played a mediating role in audience preferences

(Sinclair, 1996b).

In reviewing the strategy of the Korean media in television drama, it is clear that the one element
that stands out of all the cultural proximity factors is that of humanity or the human touch. This
element has been previously described in literature regarding cultural proximity, as Asian sympa-
thy. Hence, Kim (2004), concluded that in their preference for Korean programs, Asians showed
empathy for Asian cultural frameworks such as family morals, high morality and love and sacri-
fice. He confirmed that Korean programs showed values that were easier to assimilate, and this

meant that it made it easier to satisfy Asian emotional needs. Understanding the needs of the
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audiences as a human being who has feelings and equality as human beings is the secret behind
the theory of cultural proximity which was not expressly emphasized in the study of Korean
drama media strategy before. This finding indicated that Korean drama has different approaches
than Western drama in terms of human touch. Korean drama seems to understand what is there
been lacked in Western drama and based on the study and understanding of the needs of the
audiences, they take advantage of what is lacking to attract foreign audiences. In doing so, they
are also able to creatively present their cultures, values as well as beliefs in their drama produc-

tions.

As discussed earlier, to achieve the success of Korean drama, there are many factors that contrib-
ute to the matter. Apart from strategic approaches, the success of the Korean drama strategy is
also influenced by their historical background, economic situation and government support. The
uniqueness of their today success is begun through the tribulation of past life. This finding shows
that Koreans went through several phases of life that eventually led to the realization of success

in life.

The study also found that the economic conditions and geography of Korea are other push factor
for the Korean media’s achievements. In other words, it is mobilizing forces in Korea to formulate
goals and objectives for media success abroad. The most significant outcome of this study
reveals that the serious hard work in the creative industry and also the culture truly has led to
the success of the promotion campaign itself. Like any other business, identifying the targeted
audience's needs and desires is very important. As a country that had never been known before,
the courage to take risks in business is a great step. This study assessed what people do to be
known by others. The Korean media realize that western drama has been established globally.
However, persistence in taking risks and trying to impress the audience is something the Korean
media bravely does. Doing research and exploring more markets is a crucial part of promotion

preparation.

The study also found that to be successful we need to expand the empire of businesses overseas.
Even so, its own culture is not forgotten and always brought with pride. Identify market and
current needs and always think ahead to develop themselves and the country. Finally, all the
findings, statements, and discussions as well as the theory mentioned is very much related and
linked to the success of Korean dramas. Whether it is intentionally or unintentionally done by the

Korean drama to achieve where they are now, it has clearly proven that it is a success. The com-



bination and mixture of beliefs, culture, media, creativity as well as human touch are the signifi-
cant ingredients to the success of Korean drama. Evidently, the Korean drama has been globally
marketed and popular in foreign countries such as Malaysia, Singapore, Japan, China, the Middle

East and even America.

X. Conclusion

In summary, the Korean drama culture has successfully caught the imagination of audiences by
blending enticing modernized Western images with a just sufficient dose of Asian sentimentality.
This combination is at the base of the Korean Wave. By understanding the Korean broadcasting
media strategy, we could look more closely at the role played by them in order to ensure their
creative output is viewed not only locally but also managed to attract Malaysian viewers.

Looking at the history of Korean life that had oppressed and colonized and geographical factors
which limited them to farm, making it a motivation and drive to succeed in the creative industry.
This can provide awareness to other countries, especially Malaysia and such insights will clarify
the necessary actions that the media practitioners should take in formulating their own media
strategy to escalate their success as successful as the Korean drama industry. The study also will
fill the gap in Malaysian media to plan and organize Malaysian drama to the Asian taste to attract

other neighbourhood broadcasting networks.

Thank you.
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Abstract

K-Pop has become a global phenomenon by captivating audiences through the fusion of various cultural
elements. This study examines NewJeans member Hanni’s cover of the iconic Japanese song “Aoi Sangosho” (Blue
Coral Reef) as a case study to explore K-Pop's sustainability through a multicultural lens. In June 2024, Hanni
performed this cover at Tokyo Dome, symbolizing K-Pop’s transnational appeal and its ability to transcend its
Korean origins. This performance exemplifies K-Pop’s evolution into a global cultural crossroads, integrating and
reinterpreting diverse cultural influences.

As a Vietnamese-Australian K-Pop idol, Hanni reinterprets this Japanese classic, offering new meaning to both
Japanese and international audiences. This cover demonstrates the role of multicultural K-Pop idols in bridging
cultural gaps, thereby contributing to the genre's global appeal and sustainability. The concept of transculturalism
is explored through Homi K. Bhabha'’s theory of the “Third Space,” where new cultural meanings emerge at the
intersection of different cultures. Hanni’s performance serves as a “Third Space,” merging Japanese pop culture,
K-Pop, and her multicultural background to create new cultural value.

The sustainability of K-Pop, as suggested in this study, is linked to its ability to embrace and incorporate diverse
cultures. Multicultural idols play a crucial role in K-Pop’s global relevance, with Hanni’s cover of “Aoi Sangosho”
serving as a model of how K-Pop can continue to grow by utilizing transculturalism. In conclusion, K-Pop is not
merely a Korean cultural export but a global phenomenon that reinterprets and adds value to other cultures.

Multiculturalism and transcultural exchanges are essential to K-Pop’s future, allowing it to sustain its global appeal.
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GLOBALIZATION OF KOREAN CULTURE THROUGH MEDIA STRATEGY

Debater: MiRa Kim

(Professor, Dept. of Time-Based Media & Animation Design at Hansung University)

This study examines the global phenomenon of Korean content, known as

'‘Hallyu,' which has garnered widespread attention far beyond Asia. Hallyu
began to take hold in various Asian countries in the 1990s. This research
traces its evolution from its early stages to the present, with a focus on
the social and cultural policies of different nations. Through this, the study
highlights key factors behind Hallyu's success, such as cultural proximity,
government support, and strategic production and distribution methods. It
also analyzes cultural similarities, such as the appeal of Korean culture
and the emotional connections formed with global audiences, the allure of
trendy narratives, and the strategic media policies of the Korean
government, as essential factors driving this phenomenon.
The study also discusses the impact of Hallyu on Asian countries, including
Malaysia. It suggests that the Malaysian media industry can learn from
Korea's success and develop strategies to promote its own content
internationally.

Since this study examines both the past and present of Hallyu, I'd like to
focus on its future by proposing a few examples, particularly in relation to
the media industry.

1. Hallyu has transformed competition in the global media industry,
creating a complex landscape where various elements are interconnected,
including content diversity, expansion into global markets, the emergence
of new platforms, and the globalization of fandom culture.

This challenges the current structure of the media industry while also
providing new opportunities for content creators. These changes are likely
to persist, further shaping the competitive landscape of the global media
industry. It also inspires creators in various countries to explore unique
and diverse stories, leading to the emergence of a wide array of genres
and styles in the global market. The success of Hallyu has motivated other
countries to enhance the competitiveness of their own cultural content. As
a result, nations are striving to produce content that reflects their cultural
identities, intensifying competition in the global media market.



2. The media policies of the Korean government discussed in this study
offer valuable insights into the globalization of Korean content and can be
a useful reference for other countries looking to develop their own cultural
content. However, for Hallyu to sustain itself in the future, it will require
comprehensive support measures from a long-term perspective, aimed at
expanding the cultural industry base rather than relying solely on the
competitive, selective government support of the past.

Instead of depending on government-led policies, diverse artists should
take the initiative alongside global fans to create a spontaneous worldwide
movement. For Hallyu to be sustained, it must become a global talent
platform where talented writers and cultural artists from around the world
gather in Korea to create new values and content. Also, the government
should prioritize building infrastructure that supports the industry,
including large venues for K-pop concerts and entertainment facilities like
Universal Studios or Disneyland, where audiences can fully experience
Hallyu content.

3. The global cultural industry surrounding Hallyu is changing rapidly. With
the rise of OTT platforms, the lines between genres in film and television
are becoming increasing blurred, and the boundaries for content
distribution across countries are diminishing. Meanwhile, technologies like
AR, VR, and the metaverse are giving rise to new forms of content.
Alongside serialized content, short-form content is also gaining immense
popularity. While our cultural industry has successfully adapted to this
fast-changing global landscape and to contributed to the rise of Hallyu,
maintaining its momentum will require us to lead these changes. To do so,

we also need to strengthen support for advancing the content industry.

For over 20 years, Hallyu has thrived in the competitive global content

market despite facing numerous criticisms. To ensure its continued success
on the international stage, we must recognize and appreciate the
achievements it has made so far, along with our shared passion for Korean
pop culture. Instead of worrying about when Hallyu might end, we should
direct our energy toward finding ways to develop and enhance it.
Culture doesn't simply flow from planning and intention; it breathes and
lives among contemporary people, existing as a shared experience while
also functioning as an independent entity. Viewing this from a global
community perspective, the diverse policies and industry changes being
explored today could unlock significant growth potential.
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